
 
Lessons as Prepared by  
Jason R. Baudhuin:  Preble High School Social Studies 

Michael J. Wittig:  Preble High School Social Studies 

Standards 

History: Time, Continuity, And Change 
SS-B.12.1 
Explain different points of view on the same historical event, using data gathered from various sources, such as letters, 
journals, diaries, newspapers, government documents, and speeches   

History: Time, Continuity, And Change 
SS-B.12.2 
Analyze primary and secondary sources related to a historical question to evaluate their relevance, make comparisons, 
integrate new information with prior knowledge, and come to a reasoned conclusion+  

History: Time, Continuity, And Change 
SS-B.12.3 
Recall, select, and analyze significant historical periods and the relationships among them  

The Behavioral Sciences: Individuals, Institutions, And Society 
SS-E.12.6 
Analyze the means by which and extent to which groups and institutions can influence people, events, and cultures in both 
historical and contemporary settings  

Guiding Questions 
• How can primary documents be used for historical interpretation? 

o How does propaganda affect one's choices in life?  

Introduction 

   
http://www.firstworldwar.com/posters/usa5.htm 

 



When most social studies teachers are asked why we do what we do, we often respond with, "to enable our young 
people to understand their world and make good choices within it based on lessons from the past."  The key to this 
process is not just showing the examples, but teaching the skill sets necessary to make those choices.  The topic of 
propaganda gives us that chance to use the numerous and invaluable print and digital resources to teach, practice and 
reinforce critical thinking skills.  
 
 The acronym S.O.A.P.S. provides students with prompts that provide them with a strategy for dissecting and 
interpreting primary documents/political cartoons for higher order synthesis when juxtaposed with specific factual 
information.  
  
For this activity, students use the S.O.A.P.S. process to evaluate modern advertising and World War I propaganda.  
Some of the World War I propaganda examples and newspaper articles were observed by the soldiers from Brown 
County, Wisconsin and could have influenced their behavior.  The state of Wisconsin was dubbed nationally as a 
"traitor state" due to its varied ethnic traditions and progressive politics.  "Loyalty leagues"  developed within the state 
to offset that view.  The young men were influenced by their own ethnic loyalty, pride in country and state, and 
personal views of war; all of those factors being influenced by propaganda.  The men who were considering service 
had to choose what they would allow to influence their views.  This is a skill our young people should also develop.  
The S.O.A.P.S. process will give them one such tool. 

                                                             

Task 
The students will be introduced to several questions within the S.O.A.P.S. process that will help them understand the 
uses of propaganda.   Students will be asked who/what is the;   
1) Speaker?  2) Occasion?   3) Audience?   4) Purpose?    5) Significance?   
These questions can help the consumer of propaganda see the messages critically. 
 
First, the definitions, techniques and general functions of propaganda and branding will be explained. Although it 
traditionally makes more sense to go from the historical to the modern in history lessons, this group will first look at 
contemporary television and print ads.  Due the depth of the historical examples, it will be easier for students to 
work in reverse.   
 
Second, the propaganda created during World War I by both the government and the Wisconsin Loyalty League will 
be evaluated using the adapted S.O.A.P.S. worksheet. 
 
Finally, the conclusions will involve the students' assessments as to what elements of propaganda effectively influence 
human behavior and compare and contrast how is was used in different eras.  
 
Evaluation 
 Understanding 
   Definition Paragraph 
 Group Work 
   Group work report card 
 

Process 



Propaganda:  the dissemination of information aimed at influencing the opinions or behaviors of people. As opposed 
to impartially providing information, propaganda in its most basic sense, often presents information primarily in order to 
influence its audience. Propaganda often presents facts selectively (thus lying by omission) to encourage a particular 
synthesis, or gives loaded messages in order to produce an emotional rather than rational response to the information 
presented. The desired result is a change of the attitude toward the subject in the target audience to further a political agenda. 

Propaganda is the deliberate, systematic attempt to shape perceptions, manipulate cognitions, and direct behavior to achieve 
a response that furthers the desired intent of the propagandist. 
 

 

 
Day 1: 
 
Pre-work:  1) Split the board into three sections  
   -Techniques  -Goals   -Secondary messages 
 
  2) Tape or find internet commercials that use different techniques 
  3) Copy Print ads  
    
I.  Attention Getter -2-3 minutes        

• In their notes, describe an effective commercial  
    What techniques did it use to be effective? 
     -discuss some of them -have a student list the techniques on the boards 

   -fear  -insecurity -sex -fun -humor 
 

• Show some commercials  -Break down the techniques? 
 
II. Objectives 
 1) Understand propaganda and evaluate techniques that it uses to influence behavior. 
 2) Critically look at the use of the media to affect behavior. 
 
III. New Information   
 A) What is Propaganda? 

• A use of ANY media to change people’s behavior to further one’s own cause.   
      -What is a Media? -Point out examples around the room, school or community 

 B) How does it work? 
• What does it tell you?  -Reward for a behavior 

-If you do this then... 
Use of heroes -Sports stars -“Be like Mike”  

 
• Watch the internet of video examples (see resources) 

 
 C) Propaganda’s Goals?  -Secondary Messages? 
  1) Sell products -use emotion 
   -Techniques which work?  

-If you buy this you could be…………….. 
     -Beer ads -drink beer? 
    -Women smoking?   -You have come along way baby   
    -Guilt?   -Housewives?  
    -Foreshadowing Question:  What would this have to do with WWI?  
     (the war itself and War bonds) 
 
  2) Reduce Negative Behavior?   
   -Drunk driving   -Feed the children ads 
   -posters in school    
      -Foreshadowing Question:  What would this have to do with WWI? 
 



Branding:  Branding allows a company to differentiate themselves from the competition and, in the process, to bond with 
their customers to create loyalty.   It is a psychological connection between a product and a feeling. So a position is created in 
the marketplace that is much more difficult for the competition to poach. A satisfied customer may leave. But a loyal one is 
much less likely to. 
 

 

3) Support a cause 
   -Political Ads  
   -Charity 

 
-Foreshadowing Question:  What would this have to do with WWI? 

     (Get people to pay for it, save food for it, fight in it)+ 
 
 
 
 
 
 
 
 

• Practice -hand out print ads    
Find:    -Techniques  -Goals   -Secondary messages 

 
• Assignment:  Find one specific example of propaganda to fit one of the goals 

o Develop a definitive paragraph to demonstrate how it was used. 
 
 
Day 2: 
 
-To work on the S.O.A.P.S. Worksheet, the students would need to be familiar with the steps.  SOAPS.pdf 
 -See   

http://questgarden.com/author/create/preview.php?u=77548&l=77548-
090302183207&pt=student&p=introduction 

 
I.  Attention Getter 

• What would they have to tell you to get you to fight in a war? 
   -Tie to the themes from yesterday 
 
II.  Objectives 
 1) Understand propaganda and evaluate techniques that it uses to influence behavior. 
 2) Apply the concepts and goals to WWI propaganda 
 
III.  Review  

• Using Assignments (definitive paragraph) review Techniques and Goals of Propaganda 
 
IV.  New Information 

• Using posters, websites, newsreels, newspaper articles, have students review examples that fit the goals. 
o What techniques did the audience use? 

• Recommended Sites: 
http://www.firstworldwar.com/posters/usa.htm 
 
http://rutlandhs.k12.vt.us/jpeterso/uboatcar.htm 

 
  1) Sell products 



 
 
  2) Reduce Negative Behavior?   

  
 

3) Support a cause 

 
 

 
• Local Examples 

• What techniques were used with the soldiers of Brown County?  
o PDF FILES HERE!!!! 

 
o PDF NEWS CLIPINGS HERE 

 
o PDF loyalty articles HERE 
 
o Slide of WWI “Shoot the pro Germans” 

 
 
    



• Assessment 
• S.O.A.P.S. Propaganda Evaluation  

o Definitive Paragraph 
o How did propaganda affect the attitudes and choices of the World War I soldiers? 

 
• Group Evaluation Report Card 

o FORM 


